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Mohawk At-A-Glance

Mohawk is the world’s largest manufacturer of
ceramic tile. The segment produces ceramic
floor and wall tile; stone floors; porcelain slabs;
and quartz and stone countertops for residential
and commercial applications. Manufacturing
operations in North America, South America
and Europe facilitate sales in approximately
160 countries.

GLOBAL CERAMIC

In the North American market, Mohawk is a leading
provider of broadloom carpet, carpet tile, carpet
cushion, rugs, premium waterproof laminate, luxury
vinyl tile, sheet vinyl and revolutionary waterproof
wood flooring. The Company’s comprehensive
product offering supports the needs of residential
and commercial customers across all sales channels.

FLOORING NORTH AMERICA

With manufacturing operations in Europe, Oceania,
Asia and South America the segment has become
a global leader in premium laminate, luxury vinyl tile,
sheet vinyl, carpet, carpet tile and wood flooring with
sales in approximately 120 countries. The segment
is also a leading producer of boards and insulation
material used extensively in the European market.

FLOORING REST OF WORLD 2021 SALES BY BUSINESS SEGMENT
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Shareholder Information
Corporate Headquarters
P.O. Box 12069
160 South Industrial Boulevard
Calhoun, Georgia 30703
(706) 624-2246

Independent Registered Public
Accounting Firm
KPMG LLP
Atlanta, Georgia

Corporate Counsel
Alston & Bird LLP
Atlanta, Georgia

Transfer Agent and Registrar
American Stock Transfer and
Trust Company, LLC
6201 15th Avenue
Brooklyn, New York 11219
(972) 764-2720

Publications
The Company’s Annual Report, Proxy
Statement, Form 8-K, 10-K and 10-Q
reports are available without charge
and can be ordered via our stockholder
communications service at (706) 624-2246
or via the Internet at mohawkind.com under
Investors. Written requests should be sent
to Shailesh Bettadapur, VP of Investor
Relations, at the Company’s headquarters
address above.

Product Inquiries
For more information about Mohawk’s
products, visit our websites:
mohawkflooring.com
karastan.com
mohawkgroup.com
daltile.com
marazzigroup.com
eliane.com
unilin.com
pergo.com
quick-step.com
moduleo.com
unilinpanels.com
godfreyhirst.com

Investor/Analyst Contact
For additional information about Mohawk,
please contact Shailesh Bettadapur, VP of
Investor Relations at (706) 624-2103 or at the
Company’s headquarters address.

Annual Meeting of Stockholders
The Annual Meeting of Stockholders of
Mohawk Industries, Inc. will be held at the time
and location specified in our Notice of Annual
Meeting of Stockholders for 2022.

Company Stock
Mohawk’s common stock is traded on
the New York Stock Exchange under the
symbol MHK.

Equal Opportunity
Mohawk is an Equal Opportunity/Affirmative
Action employer committed to attracting a
diverse pool of applicants and sustaining an
inclusive workforce.

NYSE Affirmation Certifications
As a listed company with the New York Stock
Exchange (“NYSE”), Mohawk is subject to
certain Corporate Governance standards as
required by the NYSE and/or the Securities and
Exchange Commission (“SEC”). Among other
requirements, Mohawk’s CEO, as required
by Section 303A.12(a) of the NYSE Listing
Company Manual, must certify to the NYSE
each year whether or not he is aware of any
violations by the Company of NYSE Corporate
Governance listing standards as of the date of
the certification. On June 16, 2021, Mohawk’s
CEO Jeffrey S. Lorberbaum submitted
such a certification to the NYSE which stated
that he was not aware of any violation by
Mohawk of the NYSE Corporate Governance
listing standards.

The Company has filed the certifications
of its Chief Executive Officer and Chief
Financial Officer required by Section 302 of
Sarbanes-Oxley Act of 2002 as an exhibit
to the Company’s Form 10-K for the year
ended December 31, 2021.

Stock Performance Graph
The following is a line graph comparing
the yearly change in the Company’s
cumulative total stockholder returns to
those of the Standard & Poor’s 500 Index
and a group of peer issuers beginning
on December 31, 2016 and ending on
December 31, 2021.

The peer group includes the following
companies: Armstrong Flooring, Inc.;
Dixie Group, Inc.; Interface, Inc.; Leggett
& Platt, Inc.; MASCO Corporation and
Stanley Black & Decker. Total return values
were calculated based on cumulative
total return, assuming the value of the
investment in the Company’s Common

Stock and in each index on December 31,
2016 was $100 and that all dividends were
reinvested. The Company is not included
in the peer group because management
believes that, by excluding the Company,
investors will have a more accurate view
of the Company’s performance relative
to peer companies.
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To Our
Shareholders
Jeffrey S. Lorberbaum
Chairman and Chief Executive Officer

Results That Reflect Our Strengths
In 2021, we achieved our highest annual net sales,
$11.2 billion, and each of our segments recorded their
highest annual net sales. Our adjusted EPS1 of $14.86 was
the highest in the Company’s history, and our adjusted
EBITDA1 rose to more than $1.9 billion. Our operating
margins expanded dramatically to approximately 12%, even
with significant material, energy, labor and transportation
inflation; and our adjusted operating income1 approached
$1.4 billion. Compared to our 2019 pre-pandemic results,
we produced 12% organic sales growth and improved
our adjusted margins by 270 basis points.

During 2021, our regions benefited from strong housing
markets supported by rising home prices, favorable
interest rates and accelerated housing purchases by
millennials. Changing lifestyles encouraged shifts from
rental to owned properties, movement to larger homes
and remodeling upgrades to adapt to work, school and

recreation at home. The appealing designs and innovative
features of our products made them popular choices
as residential remodeling accelerated, a trend that is
projected to continue throughout 2022. The commercial
sector improved over the prior year but has not yet
reached pre-pandemic sales levels.

Throughout 2021, we delivered product innovation,
leveraged our logistics strengths as a competitive
advantage and executed multiple price increases to
pass through material, energy and transportation inflation
across all products and geographies. The greatest
inflationary impact was felt in Europe, where natural
gas prices accelerated at an unprecedented pace. While
inflation was the most notable headwind of 2021, we also
managed labor shortages with enhanced training, process
improvements and strategic automation where possible.
We creatively addressed material supply shortages
through product re-engineering, SKU rationalization

In an exceptional year, Mohawk delivered
significantly improved results that
underscore the Company’s fundamental
strengths: the scope of our products
and geographies, strategic internal
investments in growth categories and
our talented team’s ability to optimize
the business’ performance. While we
are proud of our 2021 results, we are
focused on actions that will support
increased sales and profitability
for the long-term.

Mohawk
2021 Annual Report4

How do we define better?
 Better meeting the needs of our customers.

 Better utilizing our planet’s natural resources.

 Better optimizing value for our shareholders.

At Mohawk, we believe better is accomplished by
always pushing the finish line further out as we get
close to it. In this year’s report, we explain how we’re
investing today to make a better reality tomorrow.

OPEN TO SEE WHERE WE’RE INVESTING FOR A BETTER TOMORROW

1Mohawk
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TRAINING & SUPPORT OF PEOPLE
For 16 consecutive years, our groundbreaking
workforce learning programs have been ranked
among the global elite by Training magazine.
Mohawk’s investments also include safety, health,
wellness, financial planning and other initiatives to
ensure that employees have resources for peace of
mind, personal fulfillment and professional growth.

TECHNOLOGY
To drive process improvements across manufacturing,
distribution, sales and administrative functions,
Mohawk customizes state-of-the-art systems to
anticipate and resolve challenges. Whether making
new products, increasing efficiencies or enhancing
how we support our customers, we are using data
to make better decisions for today and tomorrow.

PRODUCT INNOVATION
Investments in state-of-the-art manufacturing
technology facilitate the creation of the next
generation of flooring products from the industry
leader in design and performance innovation.

CAPACITY EXPANSION
To better support customers in high-growth
product categories, we are investing in additional
manufacturing capacity to satisfy expanding market
demand with new production lines and facilities
strategically positioned to improve our service and
increase our sales.

SUSTAINABILITY
Mohawk invests to enhance our sustainable products
to create healthier spaces where people live and work,
refine our processes to reduce consumption of natural
resources, lower carbon emissions and improve the
quality of life for our employees and our communities.

Each year, Mohawk allocates
hundreds of millions of dollars
to introduce product innovation,
expand capacity and improve
service. While the most visible
of these investments are in new
facilities and equipment, we are
equally committed to substantial
investments in developing
our workforce, leveraging
technological advances and
integrating sustainable practices
across our processes. Combined,
these investments will drive
greater growth and profitability
while doing what’s right for
people and the planet.

In People,
Products and
Processes

2Mohawk
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To Our
Shareholders
Jeffrey S. Lorberbaum
Chairman and Chief Executive Officer
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and improved production planning. All our segments
responded effectively to the complexities that occurred
throughout the year, and we are proud to have achieved
our results despite these challenges.

Investing with Financial Strength
Mohawk ended 2021 in a strong financial position with
our net-debt leverage at a historical low of 0.9x adjusted
EBITDA1, and our liquidity remains advantageous at
approximately $1.8 billion. During the year, we bought
approximately 4.9 million shares of Mohawk stock
for approximately $900 million as part of our stock
repurchase program. In February 2022, the board of
directors approved an additional authorization for share
repurchases of $500 million, reinforcing our confidence
in the Company’s strength and further enhancing
shareholder return. Our strong financial position affords us
the flexibility to pursue opportunities that create value for
our shareholders, including additional internal investments,
acquisitions and stock purchases.

ADJUSTED DILUTED EPS1

2019

$10.04

2020

$8.83

2021

$14.86

ADJUSTED EBITDA1

in millions

2019

$1,530

2020

$1,389

2021

$1,949

NET SALES
in millions

2019

$9,971

2020

$9,552

2021

$11,201

1) Reconciliation of GAAP to non-
GAAP financial measures begin
on page 92 of the 10-k section
of the annual report.
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Investing for Future Growth
Our Flooring North America Segment has benefited from
strength across product categories, strong customer
relationships in all selling channels and industry-leading
product innovation. LVT remains the fastest-growing
flooring product in the North American market, and
our LVT sales grew significantly during 2021 as the
performance of our existing LVT facility improved. As LVT
imports were constrained by shipping bottlenecks, the
advantages of domestic production were reinforced to
the market. To better meet customer needs, we are
starting up a new LVT operation to support sales of
more than $160 million. Installation of the plant’s first
equipment began in the first quarter of 2022, and the
project will be completed in phases through the second
half of 2023. Once all planned lines are fully operational,
the site can be expanded further as needed.

Mohawk is the leader in the North American laminate
market, and we have reinvigorated the product category
with improved visuals and waterproof performance.
All sales channels are expanding use of our premium
laminate, and we are increasing our capacity to support
$300 million of additional sales. The first expansion
phase started up in the fourth quarter of 2021, and the
second phase will follow in 2023. The new production
lines will have capabilities to produce the next generation
of proprietary laminate to extend our leadership in the
category. In addition to these capacity increases, we
are also implementing many cost-saving investments,
including fiber manufacturing and transportation projects,
that will improve productivity and profitability within the
segment over the next two to three years.

Mohawk is the world’s largest producer of ceramic
tile, and with our advantages in design, manufacturing
and distribution, we are well positioned for significant
growth in our markets where ceramic tile is the dominant
residential and commercial flooring. In Brazil, we are
constructing a new porcelain tile facility that should
be fully operational by the end of next year. In Mexico,
we are expanding our manufacturing of mosaics and
specialty products, while allocating more of our ceramic
production to the local market. In Europe, we are adding
capacity to expand our high-value porcelain slab business
and enhance our successful outdoor and specialty tile
businesses. In the U.S., we are investing to grow our
quartz countertop production to keep pace with

NET-DEBT LESS SHORT-TERM
INVESTMENTS TO ADJUSTED EBITDA1

2019

1.6x

2020

1.0x

2021

0.9x

ADJUSTED OPERATING INCOME1

in millions

2019

$938

2020

$799

2021

$1,360

ADJUSTED NET EARNINGS1

in millions

2019

$725

2020

$631

2021

$1,027

1) Reconciliation of GAAP to non-GAAP financial measures begin on page 92 of the
10-k section of the annual report.
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rapidly increasing demand. We have suspended the 
previously announced capacity expansion in Russia 
given the changes in the environment. Collectively, 
these investments should support additional sales 
of approximately $300 million when all the lines are 
fully operational.

Our Flooring Rest of the World Segment has grown sales 
across its markets based on developing innovative value-
added features that consumers prefer. Our laminate’s 
unique style and performance have made us the market 
leader in the premium category, with our waterproof 
products increasing in popularity across all sales channels. 
Demand has grown as home renovation increased 
during the pandemic, and in response to rising orders 
we expanded our laminate press capacity last year. 
We are executing our next laminate manufacturing 
expansion, which will support additional sales of 
approximately $150 million when production is fully 
operational at the end of 2023. 

Our recently acquired French MDF facility will 
complement our existing operations, enhance our 
product offering and strengthen our regional position. 
Our 2021 purchase of an insulation manufacturer with 
plants in Ireland and the U.K. aligns with our existing 
operations in those countries and will increase our share 
in the polyurethane insulation market. During the second 
quarter of 2022, we anticipate completing the purchase 
of a wood veneer manufacturer, which will improve the 
costs and quality of our engineered wood floors and 
make our operations more sustainable. To enhance these 
acquisitions, we will upgrade their assets and refine 
their processes. When integrated, these purchases will 
enhance our present operations, expand our markets 
and reduce our costs.

Near-Term Expectations
After a record-setting 2021, we are optimistic about 
Mohawk’s future growth and profitability even with the 
challenges of inflation, supply chain disruption and the 
Ukrainian crisis. In most of our markets, residential 
sales are expected to remain strong with commercial 
improving. The Eurozone may face greater short-term 
economic pressures than the rest of our markets, though 
solid GDP growth is still forecast in the region in 2022. As 
countries address inflation, interest rates will rise but should 
remain historically favorable and support continued home 
sales and remodeling. Significant material, energy and 

transportation inflation is affecting all our businesses and 
may continue to be impacted by the invasion of Ukraine. 
We are re-engineering formulations, reducing spending and 
improving efficiencies to offset these pressures. We began 
2022 by implementing another round of pricing actions and 
have announced additional increases across our products 
and geographies. We will continue to adjust pricing as 
necessary to protect our margins. We are selling all our 
capacity in many product categories and are focused on 
optimizing our mix and margins in 2022. With multiple 
expansion projects underway, we expect to increase sales 
in these growth categories this year and beyond.

7Mohawk
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Long-Range Optimism
Flooring is an essential component of new construction
and remodeling. As the world’s largest flooring
manufacturer, Mohawk has built leading positions in
key markets around the globe. In most of our markets,
we expect our business to benefit from continued
strong demand through this economic cycle. Given the
low housing inventory in our markets, new residential
construction and remodeling should remain robust for
years. Mohawk’s sustainable products appeal to today’s
environmentally conscious end-users, which gives us
an added advantage in our markets and enhances our
bottom line. In time, we expect the commercial sector
to return to its historical growth with pent-up demand
representing a significant opportunity. In addition
to expanding capacity, we continue to invest in our
organization’s talent and state-of-the-art technology
to deliver exceptional design, value and service to our
customers. In general, over the next three years, we
anticipate higher sales as we implement our product
manufacturing and marketing initiatives while we focus on
optimizing our margins. We will continue to leverage our
strong balance sheet to pursue acquisitions that further
our geographic reach and product offering.

During the past three decades, Mohawk has executed
transformational acquisitions that added new product
categories to our portfolio and introduced us to new
markets. We have created substantial organic growth
by investing in product innovation, industry-leading
technology and talented people. We are investing now
to create even better results over the next several years.
We will see some benefit from our expansion projects
in 2022 and even more in the years that follow. We
appreciate your continued support as we invest to deliver
the best possible returns for the near and long term.

Jeffrey S. Lorberbaum
Chairman and Chief Executive Officer
April 1, 2022

8 Mohawk
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How Our Businesses
Are Investing for
a Better Tomorrow

9Mohawk
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Expanding Growth
Through Customer-
Focused Innovation

FLOORING NORTH AMERICA

Mohawk is the most comprehensive and customer-
focused residential and commercial flooring provider
in North America. In 2021, the Company delivered its
largest-ever product launch, highlighting innovation
across all categories.

Mohawk uniquely provides carpet collections in SmartStrandTM, polyester,
nylon, wool and fiber blends to cover all price points and end-user preferences.
Mohawk’s rigid and flexible LVT sales continue to increase through collections
with enhanced visuals and performance features. Mohawk’s laminate sales
have risen dramatically due to waterproof technology, performance features
and surfaces that faithfully reproduce wood and stone finishes. In 2021,
Mohawk introduced the first truly waterproof wood flooring that also offers
unsurpassed stain and scratch resistance. To increase customer sales,
Mohawk also provides retail partners with digital marketing through Omnify,
an award-winning platform that captures and tracks leads while streamlining
reputation management and digital merchandising.

10 Mohawk
2021 Annual Report



Shared Success with Customers
Mohawk focuses on exceeding customer expectations,
and we deliver value for them through superior innovation,
execution, quality and service. Our strategies are purposeful:
each new product launch is intentionally simplified to make
its value proposition straightforward. By reducing the
complication within the marketplace and removing clutter
from the consumer buying experience, we are making it
easier to do business with Mohawk. We also have optimized
our product offering to reduce manufacturing complexity,
emphasizing key product options at each price point.
We have invested in advanced systems and equipment
to enhance our quality and productivity, and we continue
to focus on process improvements and adding talent in
all aspects of the business. We are investing in product
development, manufacturing, marketing and logistics
to ensure we and our customers both win in a highly
competitive marketplace.

Investing with Purpose
By creating ongoing innovation in LVT and laminate,
we have differentiated our products in the market. We
are significantly outpacing laminate market growth in
North America because our premium products deliver
design sophistication and waterproof performance
that distinguishes them from the competition. To meet
accelerating demand, we have strategically invested in
expanding laminate capacity, which will address today’s
production needs while also providing the technology to
develop and execute our next generation of products. We
are also constructing a new LVT manufacturing facility to
better service our West Coast and Southwest customers.
The additional capacity will reinforce Mohawk’s position
as the leading domestic LVT supplier, which is particularly
important after supply chain disruptions impacted other
providers who rely exclusively on imported products. The
equipment at our new LVT facility will support continued
enhancements to the styling and performance of our
collections as we create greater value for our customers.

Opportunities
While expanding capacity in high-growth products is
essential, we are also investing in our logistics systems
to improve service to customers and in our fiber production,
which will improve our efficiencies and carpet styling
possibilities. We constantly evaluate internal investments
and possible acquisitions with a focus on how we can
enhance the business.

Major Distribution
Channels

What We Make

Residential &
Commercial Carpet

Luxury
Vinyl Tile

Wood Flooring

Sheet VinylPremium Laminate

Rugs & Mats

New Home
Construction

Commercial

Specialty
Retailers

Home
Centers

Mass
Merchants

Aligned
Dealers
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FLOORING NORTH AMERICA

Driving Sales Growth Through Differentiation

REVOLUTIONARY
WATERPROOF WOOD

Our worry-free waterproof
wood features a patented
joint locking system that

delivers the only truly
watertight wood floors on
the market, guaranteed
to prevent moisture from

reaching the subfloor.
Advanced wood laminating

technology provides
unparalleled scratch

protection, fade resistance
and dimensional stability.

The family-friendly products
also include built-in

antimicrobial features and
a premium attached pad
that provides warmth and

reduces noise.

MOST DURABLE LVT
SolidTech PlusTM rigid

vinyl flooring is three times
more scratch resistant

than typical LVT due to an
innovative new tough wear

layer with an enhanced
lacquer finish. Its unique

technology adds enhanced
stain and soil protection to
ensure easy cleanup. With
the patented Uniclic locking

system, the collection is
100% waterproof and can
be installed over existing

hard surface flooring.

FULLY RECYCLABLE
CARPETS

Our unique ReCover®

carpet backing removes
latex and polypropylene

components of traditional
backing and substitutes
polyester-based fibers,

yielding a fully recyclable
product that is also

hypoallergenic and VOC
free. The backing was
initially launched with
Mohawk’s proprietary

SmartStrand collections,
which are constructed

with partially plant-based
fiber, so the depth of the

sustainability story
is compounded.

Learn how our LVT outshines
the competition

12 Mohawk
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FLOORING NORTH AMERICA

The Climate Pledge
In 2021, Mohawk Group, our North American
commercial flooring division, signed The Climate Pledge,
committing to achieve net-zero annual carbon emissions
by 2040, ten years ahead of the Paris Agreement.
By 2022, all Mohawk Group collections will be carbon
neutral plus an additional 5% carbon offset, and our
carpet tile products already meet this goal. With this
new initiative, all Mohawk Group hard and soft surface
floors will have a net positive climate impact later
this year.

Upcycled Materials
Mohawk is a leader in upcycling post-consumer
materials into premium products. In 2021, more than
6.6 billion plastic bottles were converted into polyester
carpet and rugs. To produce durable rubber door
mats, the Company repurposed almost 50 million
pounds of used tires. To manufacture quality carpet
cushion, Mohawk processed more than 150 million
pounds of scrap foam previously used in automotive
or home furnishing products. Mohawk’s U.S. laminate
production includes 93% recycled wood content,
saving around 430 million pounds of wood in 2021.

Investing in People
Our success depends on the right people doing the
right work. We are committed to attracting, retaining and
developing the best talent and investing in our employees
to create opportunity, growth and engagement at every
level. Mohawk’s award-winning training programs yield
a high-performance workforce from the plant floor to
the executive team. Our world-class safety program has
resulted in continuous reductions in workplace injuries
and illnesses. Active and ongoing reinforcement of zero
tolerance for harassment, discrimination or retaliation has
fostered a respectful environment where individuals can
fulfill their potential. Finally, physical and mental health
resources are available at 20 on-site, near-site and virtual
clinics, providing access to affordable, quality care while
on the clock.

Product Lifecycle Management
Since its inception in 2006, Mohawk’s ReCover Carpet
Recycling program has diverted almost 160 million pounds
of carpet away from landfills. After years of success in the
commercial sector, in 2021, the program was expanded
to include residential carpet. The ReCover program
provides anyone an opportunity to recycle carpet —
regardless of manufacturer — at the end of its lifecycle
through a network of recyclers across North America.

See how plastic bottles
become beautiful carpet

Sustainable Commitments

13Mohawk
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Investing in the
World’s Largest
Flooring Category

GLOBAL CERAMIC

In 2002, Mohawk entered the ceramic tile industry
with the acquisition of Dal-Tile Corporation, the largest
tile manufacturer in the U.S. with production in Mexico
that supported U.S. sales.

During the following two decades, the Company invested to improve the
product offering, distribution and manufacturing infrastructure to extend
that leadership position in the U.S. market, become a leader in the Mexican
market and expand our global footprint. The 2013 Marazzi acquisition
established Mohawk as the largest tile producer in Europe and subsequent
investments enhanced our capacity and product innovation. Additional
acquisitions enhanced our position in Europe, and the 2018 purchase of
Eliane gave us a leading position in Brazil, the world’s third-largest tile
market. In 2020, the worldwide ceramic market was 173 billion square
feet. Mohawk has 2% of that fragmented market, and we are investing
to grow our share.

14 Mohawk
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Investing in the Best
For two decades, Mohawk has acquired the premier tile
manufacturers in the most desirable markets and then
improved on their performance through strategic investments
that elevated their manufacturing assets, gave their talented
designers access to proprietary technology like our digital
inkjet printing, and shared training programs and resources
across the segment. We acquired the best businesses
and made them even better by investing to reinforce their
strengths and mitigate the challenges they faced.

Continued Commitment
Going forward, we are expanding tile capacity in markets
where demand for our products has escalated. In Europe,
we are targeting investments in high-value porcelain slabs
with multiple applications as well as thick porcelain pavers
used as an alternative to stone in landscaping. In the U.S.,
our quartz countertop production has been a successful
greenfield launch, and we are investing to expand our
capacity as we grow the business through many of our
tile partnerships. In Brazil, we are adding a new porcelain
tile facility; and, in Mexico, we are expanding production
of mosaic tile and specialty products.

Opportunities
Having built our tile business through acquisitions and
improved it through perpetual investment, we continue to
seek appealing acquisition opportunities in markets where
we already have a strong presence or new geographies to
expand our footprint.

Wall Tile

Porcelain
Slabs

Quartz
Countertops

Mosaic Tile

Floor Tile

New Home
Construction

Home
Centers

Commercial

Specialty
Retailers

Company Owned/
Franchised Stores

Stone
Slabs

Major Distribution
Channels

What We Make
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GLOBAL CERAMIC

Investing in Ceramic Innovation

EXTRAORDINARY
WALL TILES

Innovative wall tile designs
present great options
for families that are

updating their spaces as
part of a historic uptick
in home improvement

projects. Statement walls
have extended ceramic
looks beyond traditional

applications in baths
and kitchens. We have

introduced collections to
suit any décor: non-uniform

and ombre mosaics,
distressed brick, metallics,
stone looks in large and
small formats, geometric
designs and dynamic 3-D

collections that bring a
wall to life.

EXCEPTIONAL
EXTERIOR

COLLECTIONS
As indoor and outdoor
living spaces blur, the

versatility and performance
of our 2 cm and 3 cm
porcelain pavers bring
the beauty, durability

and slip resistance of tile
to the great outdoors.

Sales of these hardscape
alternatives are increasing
rapidly, and they’re only

part of our growing array of
exterior options that include

cladding for buildings,
roofing systems and an
unsurpassed collection

of pool tile.

MULTI-FUNCTIONAL
PORCELAIN SLABS

Porcelain slabs are
incredibly versatile, resilient
and lightweight. They offer
a virtually maintenance-free
alternative to the scale and
style of natural stone slabs
at an attractive price. The
slabs replicate stone or
concrete visuals through
enhanced inkjet printing.

With their large sizes, they
can be customized for use
as countertops, vanities,
table tops, shower walls,
tub surrounds, fireplaces,

floors, feature walls, exterior
cladding and more. These

durable products resist
chips, heat, stains and

scratches. With their beauty
and practicality, porcelain
slabs are already widely
used in Europe and are
becoming increasingly

popular in the U.S.

See how we’re bringing
walls to life
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The Sustainable Attributes of Tile

Long Lasting
Durable tile provides reliable performance over a typical
75-year lifecycle, reducing future product consumption
over generations.

Carbon Light
Tile has the lifetime lowest global warming potential of
any flooring option due to lower emissions during the
manufacturing process; and, once installed, tile’s natural
insulation properties reduce a building’s consumption
of various non-renewable energy resources.

Sustainably Sourced
The essential components of tile — clay, water, sand,
feldspar and quartz — are natural materials, and most
are sourced within 500 miles of the manufacturing site,
reducing emissions from transportation. Production
wastewater is recycled and reused, as well.

Easily Recycled
Our closed loop manufacturing means that responsibly
recovered waste — including dust, powder, unfired
scrap and water — are typically reincorporated into
new products. So, if a tile fails to meet our exacting
quality standards, it is pulverized and reintroduced
to the process. Almost all our tile products contain
pre-consumer recycled content.

GLOBAL CERAMIC

Learn how tile helps to
reduce the carbon footprint
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Investing in
Advantageous
Products and Markets

FLOORING REST OF WORLD

In 2005, Mohawk completed the acquisition of
Unilin, which established a European presence
for the business and the leading position in
laminate flooring because Unilin originated many
of the features that created laminate’s appeal.

Since that time, Mohawk has invested in expanding and upgrading
product offerings, extending distribution, entering new markets
and deploying leading-edge equipment. The addition of LVT, sheet
vinyl, wood and carpet tile in Europe has broadened flooring sales
opportunities and enhanced the value of the European hard surface
flooring distributors we have purchased. In 2018, the acquisition
of Godfrey Hirst in Australia and New Zealand made us the largest
flooring provider in the region. Through acquisition and internal
growth, the segment’s footprint now extends to four continents,
and significant opportunities for expansion into new product
categories and markets remain.

18 Mohawk
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Rapid Expansion
Since 2017, the segment’s operating margin has increased 
approximately 200 basis points while sales have increased 
approximately 50%, much of which was organic growth 
spurred by investments to expand into new product 
categories and markets. Our primary acquisition in that 
period, Godfrey Hirst, accomplished both, adding a 
significant carpet business and establishing us as the 
flooring leader in Australia and New Zealand. With our 
momentum over the past five years, we are optimistic 
about future growth and profitability.

Investing for Growth
The market for our premium laminate has continued to 
grow as our technologies have made the product virtually 
identical to real wood and have created water-resilience 
that makes laminate flooring an option in any space in 
the home. To support future growth in this high-value 
category, we are expanding manufacturing capacity with 
state-of-the-art equipment that can produce the next 
generation of product advancements. We continue to 
invest in product innovation to support sales growth of 
our other flooring categories across our global markets. 
Our 2021 acquisitions in boards and insulation reflect 
our commitment to growing those businesses in 
Europe, complemented by the addition of manufacturing 
technology to produce higher-value decorative panels 
for interior décor and furniture.

Opportunities
When we acquired Unilin, the product line consisted 
of laminate, boards and insulation panels. Today, the 
segment offers a comprehensive product portfolio, 
which illustrates our successful history of expanding 
into new categories. The success of our ventures 
outside of Europe reinforces the potential for increasing 
our geographic footprint while also identifying bolt-on 
acquisitions in our existing markets.We will continue to 
seek opportunities that can drive profitable growth in 
regions rich with potential.

Luxury 
Vinyl Tile

MDF/HDF 
Boards

Premium 
Laminate

New Home 
Construction

Home 
Centers

Commercial

Specialty 
Retailers

Company Owned 
Distributors

Independent 
Retailers

Wood 
Flooring

Insulation Panels

Sheet Vinyl

Residential & 
Commercial Carpet

Major Distribution 
Channels

What We Make
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FLOORING REST OF WORLD

Investing in Product Innovation

DIFFERENTIATED
DECORATIVE PANELS
To elevate our decorative
panels used for wall and
door finishes or furniture

production, we have
developed melamine-faced
MDF and chipboard with

a thermal-fused laminated
surface or a transparent
finishing layer. In addition
to more striking visuals,

these panels are durable,
scratch resistant, colorfast,

antibacterial and low
maintenance, differentiating
them from similar products

in the market.

GROUNDBREAKING
PREMIUM LAMINATE
Our laminate flooring has
become a highly desirable

option for families seeking a
perfect solution for bringing
beauty, performance and
easy maintenance into

all areas of their homes.
Elegant design, durable
structures and realistic

bevels yield collections that
are nearly indistinguishable
from traditional wood floors,

while offering exceptional
protection against water

and scratches.

100% WATERPROOF LVT
With homes now doubling

as workplaces, schools
and gyms, families want

waterproof floors to reduce
maintenance and support
their active lifestyles. Alpha

Vinyl LVTTM features a
proprietary watertight click

system combined with
patented water-repellent
technology to produce a

completely waterproof floor.
With advanced scratch- and

stain-resistant technology
and an ultra-strong core,

these floors can withstand
falling objects and heavy
daily use while maintaing

beautiful visuals.

Learn how our laminate floors
set the industry standard
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Sustainable Commitments

Carbon Reduction
In Europe, the segment is setting objectives aligned
with the Science Based Targets initiative (SBTi), and
the flooring business in Australia and New Zealand
has obtained Climate Active certification by establishing
carbon reduction goals. We are committed to keeping
wood in circulation for as long as possible. Scrap wood
equals stored carbon and by upgrading it into quality
products, we reduce combustion and CO2 emissions.

Product Circularity
Our European resilient flooring and carpet tile
businesses are implementing innovative processes
for recycling PVC content so that used PVC can be
converted into granules and repurposed into new
products. Wool carpeting in the Australia and New
Zealand markets represents an excellent example of
circular design: a renewable resource; inherently long
wearing to limit replacement; and biodegradable at
the end of its lifecycle.

Recycled Input
Our LVT, laminate and carpet tile produced in Europe
contain significant recycled material. Our board business
gives a second life to around 700,000 tons of reclaimed
wood each year, with chipboards composed of 90%
recycled content. With a proprietary technology for
reclaiming wood fiber from used MDF and HDF boards,
we now uniquely reuse this material to produce high-quality
fiberboard. We will eventually keep 380,000 tons of CO2

per year stored in wood fiber that has been repurposed.

Green Energy
Investments in renewable energy technologies help to
power the growth of our business. Biomass heat and
power generation from end-of-life wood byproducts
is in place at two facilities with a third in the planning
stages. A wind farm provides 20% of the electricity at
our Avelgem, Belgium, plant, and rooftop solar panels
at our headquarters and flooring development center
significantly offset electricity use.

FLOORING REST OF WORLD

We’re the first to recycle
wood fiber from MDF
and HDF boards
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Item 1A. Risk Factors
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MOHAWK IN USTRIES, INC. AN  SUBSI IARIES

Consolidated Statements of Operations 
ears Ended ecember 31, 1,  and 19 
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MOHAWK IN USTRIES, INC. AN  SUBSI IARIES

Consolidated Statements of Comprehensive Income (Loss)
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MOHAWK IN USTRIES, INC. AN  SUBSI IARIES
Consolidated Statements of Cash Flows
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MOHAWK IN USTRIES, INC. AN  SUBSI IARIES
Notes to Consolidated Financial Statements
ears Ended ecember 31, 1,  and 19 

(In thousands, except per share data)

(1) Summary of Significant Accounting Policies
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Item 9.    Changes in and Disagreements with Accountants on Accounting and Financial Disclosure

Not applicable.

Item 9A. Controls and Procedures

Evaluation of Disclosure Controls and Procedures

Based on an evaluation of the effectiveness of the Company’s disclosure controls and procedures (as defined in Rules 
13a-15(e) and 15d-15(e) under the Securities Exchange Act of 1934, as amended), which have been designed to provide 
reasonable assurance that such controls and procedures will meet their objectives, as of the end of the period covered by this 
report, the Company’s Chief Executive Officer and Chief Financial Officer have concluded that such controls and procedures 
were effective at a reasonable assurance level for the period covered by this report.

Management’s Report on Internal Control over Financial Reporting

The Company’s management is responsible for establishing and maintaining adequate internal control over financial 
reporting (as defined in Rule 13a-15(f) under the Securities Exchange Act of 1934, as amended).  The Company maintains 
internal control over financial reporting designed to provide reasonable assurance regarding the reliability of financial reporting 
and the preparation of financial statements for external purposes in accordance with generally accepted accounting principles.

Because of its inherent limitations, internal control over financial reporting may not prevent or detect misstatements. 
Also, projections of any evaluation of effectiveness to future periods are subject to the risk that controls may become 
inadequate because of changes in conditions, or that the degree of compliance with the policies or procedures may deteriorate. 
Therefore, internal control over financial reporting determined to be effective provides only reasonable assurance regarding the 
reliability of financial reporting and the preparation of financial statements for external purposes in accordance with generally 
accepted accounting principles.

Under the supervision and with the participation of management, including the Company’s Principal Executive Officer 
and Principal Financial Officer, the Company conducted an evaluation of the effectiveness of the design and operation of the 
Company’s internal control over financial reporting as of December 31, 2021.  In conducting this evaluation, the Company used 
the framework set forth in the report titled “Internal Control - Integrated Framework (2013)” published by the Committee of 
Sponsoring Organizations of the Treadway Commission.  Based on the results of this evaluation, management has concluded 
that the Company’s internal control over financial reporting was effective as of December 31, 2021. 

The effectiveness of the Company’s internal control over financial reporting as of December 31, 2021 has been audited 
by KPMG LLP, an independent registered public accounting firm, as stated in their audit report which is included herein.

Changes in Internal Control Over Financial Reporting

There were no changes in the Company’s internal control over financial reporting during the year ended December 31, 
2021 that have materially affected, or are reasonably likely to materially affect, the Company’s internal control over financial 
reporting.

Limitations on the Effectiveness of Controls

The Company’s management recognizes that a control system, no matter how well conceived and operated, can 
provide only reasonable, not absolute, assurance that the objectives of the control system are met. Further, the design of a 
control system must reflect the fact that there are resource constraints, and the benefits of controls must be considered relative 
to their costs. Because of the inherent limitations in all control systems, no evaluation of controls can provide absolute 
assurance that all control issues and instances of fraud, if any, within the Company have been detected.

Item 9B. Other Information

None
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Item 9C. Disclosure Regarding Foreign Jurisdictions that Prevent Inspections

Not applicable.
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Item 15. Exhibits, Financial Statement Schedules

(a) 1. Consolidated Financial Statements

. Consolidated Financial Statement Schedules

3. Exhibits
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SIGNATURES

Pursuant to the requirements of Section 13 or 15(d) of the Securities Exchange Act of 1934, the registrant has 
duly caused this report to be signed on its behalf by the undersigned, thereunto duly authorized.

3 Jeffrey S. Lorberbaum,
Chairman and Chief Executive Officer

Pursuant to the requirements of the Securities Exchange Act of 1934, this report has been signed below by the 
following persons on behalf of the registrant and in the capacities and on the dates indicated.

3
Jeffrey S. Lorberbaum,

Chairman and Chief Executive Officer
(principal executive officer)

3
James F. Brunk,

Chief Financial Officer
(principal financial officer)

3
Steven H. Lee,

Chief Accounting Officer and Corporate Controller
(principal accounting officer)

3
Bruce C. Bruckmann,

Director

3
Jerry W. Burris,

Director

3
John M. Engquist,

Director

3
Joseph A. Onorato,

Director

3
William Henry Runge III

Director

3
Karen A. Smith Bogart,

Director

3
W. Christopher Wellborn,

Director
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Reconciliation of Non-GAAP Measures
(Amounts in thousands, except per share data)

RECONCILIATION OF NET EARNINGS ATTRIBUTABLE TO MOHAWK INDUSTRIES, INC. TO ADJUSTED NET 
EARNINGS ATTRIBUTABLE TO MOHAWK INDUSTRIES, INC. AND ADJUSTED DILUTED EARNINGS PER SHARE 
ATTRIBUTABLE TO MOHAWK INDUSTRIES, INC.

For the Years Ended December 31, 2019 2020 2021

Net earnings attributable to Mohawk Industries, Inc.  $ 744,211 515,595 1,033,159

Adjusting items:

Restructuring, acquisition and
integration-related and other costs     99,622 166,817 23,118

Acquisitions purchase accounting, 
including inventory step-up 3,938 — 1,749

Deferred loan cost write off 601 — —

Impairment of net investment in a manufacturer
and distributor of Ceramic tile in China(1)     59,946 — —

Resolution of foreign non-income tax contingencies — —  (6,211)

Income tax effect on resolution of foreign
non-income tax contingencies — — 2,302

European tax restructuring(2)     (136,194) — —

One-time tax planning election — —  (22,163)

Income taxes     (46,786) (51,740) (4,626)

  Adjusted net earnings attributable to Mohawk Industries, Inc. $725,338 630,672 1,027,328

Adjusted diluted earnings per share attributable 
to Mohawk Industries, Inc.     $    10.04 8.83 14.86

Weighted-average common shares outstanding - diluted  72,264 71,401 69,145
1) In September 2019, the US commerce department imposed a 104% countervailing duty on top of the 25% general tariffs on all ceramic produced in China. As a 

consequence, ceramic purchases from China would dramatically decline and Mohawk took a $60 million write off to our investment in a Chinese manufacturer and distributor.

2) In 2019, the Company implemented select operational, administrative and financial restructurings that centralized certain business processes and intangible assets in 
various European jurisdictions into a new entity. The restructurings resulted in a current tax liability of $136 million, calculated by measuring the fair value of intangible 
assets transferred. The Company offset the tax liability with the utilization of $136 million of deferred tax assets from accumulated net operating loss carry forwards. 
The restructurings also resulted in the Company recording a $136 million deferred tax asset, and a corresponding deferred tax benefit, related to the tax basis of the 
intangible assets transferred.

RECONCILIATION OF OPERATING INCOME TO ADJUSTED OPERATING INCOME

For the Years Ended December 31, 2019 2020 2021

Operating income $827,224 636,002 1,335,011

Adjustments to operating income:

Restructuring, acquisition and integration-related
and other costs 107,201 163,479 23,637

Acquisitions purchase accounting, 
including inventory step-up 3,938 — 1,749

Adjusted operating income $938,363 799,481 1,360,397
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Reconciliation of Non-GAAP Measures
(Amounts in thousands)

RECONCILIATION OF OPERATING INCOME TO EBITDA AND ADJUSTED EBITDA

For the Years Ended December 31,     2019 2020 2021

Operating Income $827,224  636,002  1,335,011

Net earnings attributable to 
noncontrolling interest  (360)  (132)  (389)

Depreciation and amortization(1)     576,452  607,507 591,711 

Other income (expense), net      (36,407)  752  12,234

EBITDA   $1,366,909  1,244,129  1,938,567 

Restructuring, acquisition and 
integration-related and other costs      99,679  145,415 14,700 

Acquisition purchase accounting, 
including inventory step-up  3,938 —  1,749

Resolution of foreign non-income tax contingencies — —  (6,211)

Release of indemnification asset      (56)  (262) —

Impairment of net investment in a manufacturer and
distributor of ceramic tile in China      59,946 — —

Adjusted EBITDA $1,530,416  1,389,282 1,948,805 

1) Includes $8,417 and $21,662 of accelerated depreciation in 2021 and 2020, respectively.

RECONCILIATION OF TOTAL DEBT TO NET DEBT LESS SHORT-TERM INVESTMENTS

For the Years Ended December 31,     2019 2020 2021

Short-term debt and current portion of long-term debt  $1,051,498  377,255 624,503

Long-term debt, less current portion      1,518,388  2,356,887 1,700,282 

Less: Cash and cash equivalents  134,785  768,625  268,895 

Net debt      2,435,101  1,965,517  2,055,890 

Less: Short-term investments  42,500  571,741  323,000 

Net debt less short-term investments      $2,392,601  1,393,776  1,732,890

Net debt less short-term investments to adjusted EBITDA  1.6  1.0  0.9

LIQUIDITY

For the Years Ended December 31,     2019 2020 2021

Cash    $134,785  768,625 268,895

Short-term investments  42,500  571,741 323,000 

Total cash and short-term investments    177,285  1,340,366 591,895 

Availability under Senior Credit Facility    1,066,464  1,799,213  1,184,709

Total liquidity  $1,243,749  3,139,579 1,776,604 



Mohawk At-A-Glance

Mohawk is the world’s largest manufacturer of
ceramic tile. The segment produces ceramic
floor and wall tile; stone floors; porcelain slabs;
and quartz and stone countertops for residential
and commercial applications. Manufacturing
operations in North America, South America
and Europe facilitate sales in approximately
160 countries.

GLOBAL CERAMIC

In the North American market, Mohawk is a leading
provider of broadloom carpet, carpet tile, carpet
cushion, rugs, premium waterproof laminate, luxury
vinyl tile, sheet vinyl and revolutionary waterproof
wood flooring. The Company’s comprehensive
product offering supports the needs of residential
and commercial customers across all sales channels.

FLOORING NORTH AMERICA

With manufacturing operations in Europe, Oceania,
Asia and South America the segment has become
a global leader in premium laminate, luxury vinyl tile,
sheet vinyl, carpet, carpet tile and wood flooring with
sales in approximately 120 countries. The segment
is also a leading producer of boards and insulation
material used extensively in the European market.

FLOORING REST OF WORLD 2021 SALES BY BUSINESS SEGMENT

37% Flooring North America

35% Global Ceramic

28% Flooring Rest of World

2021 SALES BY BUSINESS GEOGRAPHY

55% United States

28% Europe

17% Other
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Shareholder Information
Corporate Headquarters
P.O. Box 12069
160 South Industrial Boulevard
Calhoun, Georgia 30703
(706) 624-2246

Independent Registered Public
Accounting Firm
KPMG LLP
Atlanta, Georgia

Corporate Counsel
Alston & Bird LLP
Atlanta, Georgia

Transfer Agent and Registrar
American Stock Transfer and
Trust Company, LLC
6201 15th Avenue
Brooklyn, New York 11219
(972) 764-2720

Publications
The Company’s Annual Report, Proxy
Statement, Form 8-K, 10-K and 10-Q
reports are available without charge
and can be ordered via our stockholder
communications service at (706) 624-2246
or via the Internet at mohawkind.com under
Investors. Written requests should be sent
to Shailesh Bettadapur, VP of Investor
Relations, at the Company’s headquarters
address above.

Product Inquiries
For more information about Mohawk’s
products, visit our websites:
mohawkflooring.com
karastan.com
mohawkgroup.com
daltile.com
marazzigroup.com
eliane.com
unilin.com
pergo.com
quick-step.com
moduleo.com
unilinpanels.com
godfreyhirst.com

Investor/Analyst Contact
For additional information about Mohawk,
please contact Shailesh Bettadapur, VP of
Investor Relations at (706) 624-2103 or at the
Company’s headquarters address.

Annual Meeting of Stockholders
The Annual Meeting of Stockholders of
Mohawk Industries, Inc. will be held at the time
and location specified in our Notice of Annual
Meeting of Stockholders for 2022.

Company Stock
Mohawk’s common stock is traded on
the New York Stock Exchange under the
symbol MHK.

Equal Opportunity
Mohawk is an Equal Opportunity/Affirmative
Action employer committed to attracting a
diverse pool of applicants and sustaining an
inclusive workforce.

NYSE Affirmation Certifications
As a listed company with the New York Stock
Exchange (“NYSE”), Mohawk is subject to
certain Corporate Governance standards as
required by the NYSE and/or the Securities and
Exchange Commission (“SEC”). Among other
requirements, Mohawk’s CEO, as required
by Section 303A.12(a) of the NYSE Listing
Company Manual, must certify to the NYSE
each year whether or not he is aware of any
violations by the Company of NYSE Corporate
Governance listing standards as of the date of
the certification. On June 16, 2021, Mohawk’s
CEO Jeffrey S. Lorberbaum submitted
such a certification to the NYSE which stated
that he was not aware of any violation by
Mohawk of the NYSE Corporate Governance
listing standards.

The Company has filed the certifications
of its Chief Executive Officer and Chief
Financial Officer required by Section 302 of
Sarbanes-Oxley Act of 2002 as an exhibit
to the Company’s Form 10-K for the year
ended December 31, 2021.

Stock Performance Graph
The following is a line graph comparing
the yearly change in the Company’s
cumulative total stockholder returns to
those of the Standard & Poor’s 500 Index
and a group of peer issuers beginning
on December 31, 2016 and ending on
December 31, 2021.

The peer group includes the following
companies: Armstrong Flooring, Inc.;
Dixie Group, Inc.; Interface, Inc.; Leggett
& Platt, Inc.; MASCO Corporation and
Stanley Black & Decker. Total return values
were calculated based on cumulative
total return, assuming the value of the
investment in the Company’s Common

Stock and in each index on December 31,
2016 was $100 and that all dividends were
reinvested. The Company is not included
in the peer group because management
believes that, by excluding the Company,
investors will have a more accurate view
of the Company’s performance relative
to peer companies.

Design by Corporate Reports Inc., Atlanta, GA
www.cricommunications.com
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